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thebeefindustryto discerntheirconcerns relatedindustryfirms and organizations.
aboutfed-cattlepricediscovery.Threeissues Theseinterviewswereconducteduring
predominated.Firstwastheneedtobetter October1996throughFebruary1997.They












Pricediscoveryis theprocessof buyers  



























regardingpredictabilityof redmeatyields. need forincreasedandmorereliablemarket
Yieldsof boxedbeeffromthesamequality information.An issuenotaddressedwasthe
andyieldgradeof carcassesvaryconsider- willingnesstopayformoreorbetterinforma-
ably,andcurrenttechnologydoesnotaccu- tion.Differentindividualsandfirmsstressed
rately estimatethatyield. Technological differentneeds.
developments,suchasvideoimaging,seem  
toholdconsiderablepromiseinthisregardin Cattlefeedersfeltthatmoreinformation
thenearfuture.Adoptionof improvedtech- was neededon short-run,week-to-week,
nologyinthisareawouldmakeitpossibleto supplyanddemandconditions.Inparticular,
rewardhighyieldingcarcassesandpenalize theywantedmoreinformationregardingthe
lowyieldingcarcasses. volumeof formula ndcontractcattlebeing
(2) Pricepremiumsanddiscountsfor pantsacrossdifferentsectorsindicatedaneed
fedcattledo notadequatelyreflectcattle forbetterpricereportingfor wholesaleboxed
value. Cattlefeederswithsmalloperations beefproducts.Theyfeltcurentpricereports
locatedinareaswithaccesstohighquality, didnotrepresentboxedbeeftrades,primarily
moreuniformcattlehadstrongsentiments because of the low volumeof trades
regardingthisissue.Theyfeltthatforprices reported,especiallyforclose-trimmedprod-
to reflectvaluedifferences,cattlemustbe ucts.Recommendationsi cludedusingless-
marketedon a gradeandyield,dressed- than-truckloadpricestoincreasethevolume
weightbasis.However,largecustomcattle of tradereportedandgreatereffortstocap-










buyingcattleonaverageswasdetrimentalto prices wouldprovidea betterindicationof
theindustry.All packersindicatedawilling- beefdemand.





risk of thelivecattlefuturesmarketbasis ent perspectives.Feedersmarketingvia
(basis is cashpriceminusfuturesmarket formulasindicatedthatformulapricingtaught
price)hasbecomexcessive,sincecontract themtheadvantagesofsortingcattle,includ-
specificationchangeswereimplementedwith ingsortingseveraltimespriortomarketing.











differencesin qualitydistributionsof cattle (6) Groupmarketingof fedcattlemay
fedinnorthernversusouthernstates.Sev- offersolutionstosomepricediscoveryprob-
eralindividualsindicatedthatcattlefedinthe lems.Smallercattlefeeders,especiallythose
northmayfitqualityspecificationsof futures not locatedinstrategiclocationsrelativeto
contractmoreclosely. severalcompetingpackingplants,feltthat
(5) Formulapricing arrangements of theproblemsassociatedwithfed-cattle
adverselyaffectcashfed cattlemarkets. price discovery.Someperceivedthatone
Cattlefeederswho do not participatein potentialbenefitof jointmarketingwasto
formulamarketingagreementshadstrong countervailthemarketpowerof largepack-
sentimentsagainstsuchagreements.This ers.Generally,largefeedingoperationshad
wastrueregardlessof sizeof thefeedlot lessenthusiasmforgroupmarketing.Many
operation.Theyvoicedconsiderableconcern felt thatgroupmarketingeffortswouldfail,
thatexistenceof formulapricingarrange- becausenothingwouldbindparticipantso
mentsmadeit difficultfor themto discern thegroupandbenefitsmightnotbeaslarge
fed-cattlesupplyanddemandonaweek-to- assomeorganizersperceive.
weekbasis.As aresult,thiscontributedto










Cattle feedersinvolvedin formulamar- ingexpertisewill beneededtodevelopand
ketingagreementsgenerallyhadmuchdiffer- sustainthiskindofeffort.
cernsthatif onlybetterqualitycattlearesold
group marketingeffortscouldreducesome
